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Getting to know you



Poll: Tell me who you are



Why should I do this?

QuickTime™ and a
 decompressor

are needed to see this picture.



Disclosure: background on 

my library

QuickTime™ and a
 decompressor

are needed to see this p icture.

QuickTime™ and a
 decompressor

are needed to see this picture.



Marketing and 

Communications

• What channels are you using now?

• Do you have a marketing strategy?

• Who crafts your library’s message? 

• What is the message? 

• Do you have a brand?
QuickTime™ and a

 decompressor
are needed to see this p icture.



Who’s in charge?

QuickTime™ and a
 decompressor

are needed to see this picture.

TLA is a professional organization 

promoting librarianship and library service 

in Texas.

Whether you are a librarian, a library 

supporter, or a library supplier, there is a 

place in this diverse organization for you 

to connect with others who love libraries 

and are eager to include you in the 

important work of the association.

http://www.facebook.com/TexasLibraryAssociation



Poll: What is your personal 

level of use of social media?



Elements of a written

Social Media Plan

• Justification (Why we need this)

• Communication/Brand Strategy

• Channels (Twitter, Facebook, Flickr)

– Messaging (Strategy)

– Maintenance (Participation)

– Metrics (Measuring Success)



Justification: Statistics!

• Pew Internet Research

• http://www.facebook.com/press.php#!/pr

ess/info.php?statistics

• http://blog.twitter.com/

• http://blog.flickr.net/



6 Possible Reasons We 

Should Use Social Media
1. To build awareness and promote the library and programs and 

services

2. To manage the library’s brand and reputation- which includes the 
accuracy of information shared about the library

3. To establishing thought leadership as the community’s provider 
of choice for research, reader’s advisory, programs [insert your 
library's mission here]

4. To customer-source improvements to our website or library 
service based on customer feedback

5. To provide a venue for customer-contributed content

6.  To reach new and inactive patrons or customers



Getting started with Twitter

QuickTime™ and a
 decompressor

are needed to see this picture.



Poll: Does your organization 

already have this figured out?



Getting started with Facebook

QuickTime™ and a
 decompressor

are needed to see this picture.



Messaging



How do you learn this stuff?

• PLAY

• Trial and error (or success)

• Mashable.com 

• Social Media Meet-ups

• Look at what others are doing 


