The  Tejano Experience Serving the 3rd Generation Hispanic


Kyla Hunt:	Hello, and welcome to our webinar on The Tejano Experience, Serving the third Generation Hispanic. My name is Kyla Hunt [ph 00:07] and I’m the library services consultant here at the Texas State Library & Archives Commission. I’m also the producer of today’s session, and joining me today is our presenter Yolanda Cuesta. Yolanda Cuesta is a lead consultant in MultiCultural Consulting, a consulting firm specializing in helping libraries serve ethnic and culturally diverse communities. She has over 25 years of experience as a trainer and consultant with public libraries and non-profit organizations.
Prior to starting her own consulting business, Yolanda was Chief of Library Development Services and Ethnic Services Consultant with The California State Library and worked in public libraries in Texas and California. Yolanda has a Bachelor of Science degree in Elementary Education and a Master of Library Science degree from the University of Texas at Austin. She has received additional training in Inter Cultural Communication, Marketing, Program Planning, and Evaluation, and Train the Trainer Techniques. All right, so at this point Yolanda, take it away.
Yolanda Cuesta:	Okay. Thank you, Kyla. And thank you, all of you, for joining me. Welcome to the Tejano Experience Webinar. And thank you to Texas State Library and to Kyla for inviting me to participate and present this webinar. As Kyla mentioned, I will be stopping periodically throughout the presentation to take questions, but don’t forget to keep track of them and be sure to type them in, so that Kyla can forward them to me. The Tejano Experience, Serving The Third Generation Hispanic, this is the presentation that I’ve really been looking forward to for quite some time, and I want to start out by talking about some of the objectives that I have for this session.
Yolanda Cuesta:	One of the primary things I’m going to do is to kind of have us focus and expand the focus of our services to Hispanic and Latino populations. We have been focused as a library profession on serving Hispanic Latinos for quite some time, but our emphasis has been somewhat narrow in the sense that we’ve really concentrated in on serving recent immigrants, in my opinion. So, I’m hoping that this will help us expand the focus and give us some new ideas in terms of our Hispanic Latino population.
I also want to introduce a unique and significant segment of the Hispanic population. I’m sure that many of you have heard the term Tejano and what—and maybe sometimes wonder what does that mean, and that’s part of what I hope to do is to kind of explain what that mean and what does that imply in terms of the Hispanic Latino population. And then I also want to help us all collect this, start generating some ideas for serving the Tejano and the third-generation Hispanic, which is the focus of what I’ll be talking about.
This is, the general agenda will be, I’ll be introducing by doing some definitions looking at Hispanic generations and hitting some of the specifics of the Tejano history and background in some, hopefully and fairly broad fashion. And then looking at some of the unique characteristic and what does all this mean for libraries. What you know, now that we’ve talked about this particular segment. What do we do, what does that mean for us? So, that’s the general agenda. And I want to start up by talking about generations, and just making sure that we all understand when we say for a first, third generation, what do we mean by that.
And I think most of us do, but I just want to be sure that we all have a clear picture in mind. When we say first generation, which is where most of our attention in serving the Hispanic Latino population over the last 10 to 15 years has been. We’ve really been focusing on the first generation. That is the people who are fairly recent immigrants that were born outside the US. They may be naturalized US citizens. They could be legal or undocumented, but they were born outside the US and recently immigrated to the US.
Yolanda Cuesta:	That’s the first generation. And we have done a tremendous job of trying to mobilize our resources, so that we could begin to help this generation and provide services to this generation. The second generation, we first to [ph0:04:49.6] Hispanics are people who were born in the US with—and have at least one foreign born parent. And so, they are US citizens by birth, and their mother or their father may have been born—was born in Mexico, or in regards to other communities, were born in other countries.
The third generation, which is the focus of what we’re talking about today, for the most part, is people who were born in the US with both parents who were also born in the US. They are US citizens by birth. Their—both their parents were born in the US and they were also born in the US. And part of my interest in focusing on the Tejano and third Hispanic Generation is because, I myself, am a Tejana and I’m a third-generation Hispanic. And our focus has been so much in that, on the first generation, or fairly recent immigrants, that sometimes we’ve forgotten that there are—that the Hispanic community is very diverse and that it includes people that are first, second, third and third and fourth generation and my own family is an example.
I’ll be talking about that in a few minutes. But immigration has been the key to the population growth of Latinos in the US, and that has been the focus for our service and concern, but that’s changing. And you can see in terms of the slide I have up now, the generational growth of the Hispanic population is changing. And you can see that the first generation over the next ten years is going to drop even if, according to studies and research being conducted, even if immigration continues at somewhat the same level as it is, and has been for the last ten years, the proportion of the first generation and the second and third generation will change.
Yolanda Cuesta:	The second generation will become significantly larger and the third generation will over—over decades will become even larger, but you can see by the slide that we really have a very, even right now in 2010, we have a fairly even distribution of the Hispanic population among different generations. And the focus on—within the next few years is going to be really on second and third generation because that’s a growing interest and we know that that’s going to be changing. Part of my interest in this, I see a lot of the issues that I’m going to be talking about, and all the background and history that I’m going to be talking about impacting my family.
In my family, on my mother’s side, my family has been in Texas since the 1700’s, so the generations don’t really apply in a lot of ways. But I am third-generation because somewhere along the way, and we’ll talk about this, the border changed and made me, and made my family Mexican. And we made some choices…my family made some choices about where they would live, so in my family we have this mix, and I’ll be mentioning that and talking about that. But we’ll need to understand that as we look at serving the Hispanic-Latino population, the generations, and who is in our community, and what is the mix of generations within our community is going to become more and more important. And the slide you’re seeing now talks about the second generation and highlights some of the major impacts that that second generation’s going to have, and that is the children of Latino immigrants.
They are the second generation, and in the future they’re going to represent over one-fourth of the US labor force over the next 20 years. That is a significant impact on the US, on the labor force, and on the Latino population, on everything. So, that second generation, the children of Latino immigrant is going to get quite a bit of attention from service providers of all types, from in education, in health, and certainly in libraries. The second generation is also a very young generation. It’s projected from within the next ten years, the median age will increase in 12.8 to 17.2, that is still a very young generation, very young population segment. So, that has an impact in terms of the school system between the—in 2020, the second-generation Latinos in the US schools will almost double.
Yolanda Cuesta:	So, that’s something that we’re going to be looking at in the library community and we already are, because quite a few libraries are already certainly the emphasis of a lot of what library program and library services has been over the last ten years or so has been focusing on children, has been recently focusing on Latino teens. So, that is already starting to happen and it’s a very needed segment, very needy segment, and one that we need to address. What I’m going to be talking about over the next 45—for 50 minutes is what I’m calling, in this sense, the overlooked generation. And I have a quote here from someone that I spoke with when I was leading a focus group in a library. And a lot of what I do as an independent consultant is work with libraries in terms of identifying community needs. And I’m out there doing focus groups or community leader interviews or community forums and so forth. And the people that I talk with, the people that I make initial contact with, are what I call community leaders and they let—they’re the son of the gatekeepers, and they’re the ones that lead in to and enable me to get into the heart of those communities and be able to talk with Hispanic and Latinos of different diversities and different economic levels, different social environments and so forth.
They’re the leaders. They’re the ones that kind of provide the gateway for me, and what this community leader said on is, “I don’t want to complain. I’m very happy that the libraries’ helping the immigrants learn English and help them to live in this country. That is really important, but what I—what about me?” They said, “I don’t see the library doing anything special for me, and we live here too.” And I found that to be, it kind of made me step back and think. It’s true. We have a lot of Latinos that are second and third-generation and particularly third-generation that aren’t—that maybe aren’t feeling that we’re putting some attention that we care about their needs as well.
Yolanda Cuesta:	We always, and I always, in my situation, always look to them to help me reach other Latinos, but what am I going to serve them. And so that’s what started me thinking about third-generation and the third-generation Hispanic and that slides shows you a little bit about some statistics about—to try to feel what is, what does this third generation Hispanic look like? This target segment, well, as you can see from the slide, it tends to be older. It’s pretty much age wise. It is spread throughout on the younger and the older, but it definitely has an older twist to it.
The 35 to 49 age group is at 28 percent and the 50 plus is 38 percent, so these are people that have been—that are established in their careers and, probably, maybe even close to retirement. While at the same time, we have younger third-generation Hispanics in that mix. And my family has someone who falls in every one of those categories, in every one of those age categories. Each age group is represented within my family, and we are to the point where we have fourth-generation Hispanics because we’ve been in this—in the US for such a long time, so one of the things that will be challenging for us is as we look at third-generation Hispanic is that they will train younger as the second generation, that is the children of immigrants begin to have to grow older and start establishing families and so forth, their children will be third‑generation, so that will push the third‑generation Hispanic towards the younger as well as the balance within, with the older. So, it’s an interesting generation because it covers all the age groups.
Yolanda Cuesta:	And also in terms of education is somewhat different from the second and first generation. It is a more educated segment. There’s very few who have no formal schooling or less in high school. Most of the third-generation Hispanic is a high school graduate. They have some college, or they’re four years college. And, again, that diversity within that segment is quite, quite interesting and quite significant. It has implications for us in terms of what we will be doing in terms of services, so it’s a segment that has some interesting challenges for us and some what should be some fairly easy challenges.
I mean, it very quickly goes through this one on the income because it’s very clear that their income, also of the third-generation, tends to be higher. It is spread among all the income levels, but it tends also to have a fairly higher to 50 to 70000, there’s 22 and there’s 75 plus it’s—there’s 35 plus at 35 percent, so it indicates again a generation that has had some college professionals. They’re older. They’re established both of their profession, friend and their family life in a running fairly good income.
And also, one of the things, before we go too much further, I’m going to take some—stop and see if we have any questions, but the third-generation with regards to language is mostly English speaking. Now, one of the things that we’ve always found to challenge was some of the Hispanic‑Latino is that we have language barrier. Recent immigrants speak primarily Spanish. They’re Spanish dominant, and so a lot of our challenges encircling them is how do we communicate, and how do we select materials when they’re in a different language?
Yolanda Cuesta:	Well, with the third-generation Hispanic, we really don’t have that as an issue. Third-generation Hispanic at home primarily speaks only English, or they speak mostly English but some Spanish. I said in the home, again, they speak primarily English. Again, depending upon situation, they may also speak some Spanish. And they prefer to speak English, or mostly English but some Spanish, so we don’t really have an issue with language as much. Now, as I move in to talking about the Tejano segment of this population. We’ll find that, actually, Spanish is still quite important and it’s spoken by a lot of the Tejano’s, but they also are primarily English speaking, so we don’t have as much for a challenge.
Before I move on, I wanted to stop and take some questions if there’s any. Kyla, do we have any questions?
Kyla Hunt:	We don’t have any so far. Anybody, if you have any questions for Yolanda, please write them or type them into the questions screen and I can go ahead and read them to her. And I can wait a couple of seconds to see if any come to this end. And everybody, once every couple of minutes, you might noticed there might be a little bit of a lag in the audio. It doesn’t seem to be cutting into any of the content. It’s just a little bit of a lag and I think this is a broadband issue, so I appreciate you guys’ patience with that. It seems more annoying that anything.
We do have one question Yolanda. It says… which is can you go back to the statistics of education and income. I think that somebody just wants to see that again.
Yolanda Cuesta:	Okay. And again, this slide just really shows that this, the educational level of the third generation is, as a minimum, high school grad and above.
Kyla Hunt:	We also had a question that Esther [ph0:19:35.8] asked, past third generation can it still be considered third-generation? So, I guess, what happens after that third generation?
Yolanda Cuesta:	Well, in most research, most researchers and most studies referred to third‑generation plus is basically what they call it, because one of the things that researchers look at in terms of studying a particular segment or particular generation is the level of acculturation. And by the third generation, there’s fairly high level of acculturation and anything after that is just even more so. So, it’s really referred to us third-generation plus. There hasn’t really been any more in-depth look beyond the third generation, although, as I said, in many Latino families and as we talked about Tejanos as particular, we’ll find there are fourth-generation and about and in my family. We already have fourth-generation Hispanic‑Latinos who are pretty much follow the pattern of—that reflected in these slides about education level. And they’ll need to speak in English and Spanish and their dependence on English and or Spanish, so the fourth generation just illustrates the data even more solidly.
Kyla Hunt:	Looks like that’s all the questions for now, so we’ll take more at the next break. So, if anybody has any questions at all while Yolanda is talking, go ahead and type them in and I can read them in and I can read them at the next break.
Yolanda Cuesta:	Okay, great. Well, let’s go on because we’ll turning about Hispanics and Texas kind of building up to talking about bringing in the Tejano part of the webinar. This slide just reinforces the native-born, the third‑generation, the impact of the third generation or the native born Hispanic, particularly in Texas, where Hispanics at the moment, pretty much represent about 36 percent of the state population. But the native born Hispanics are 68 percent of that Latino population, so it’s a very high percentage and it’s going to get—the native born is going to get even larger percentage because Hispanic births are fairly high and as a percent of all birth in Texas and birth to native born Hispanic is at 58 percent, so the whole issue of the generations and the demographics in the particular criteria that applied to the generations is only going to get even more intense as we go.
Yolanda Cuesta:	So, what is a Tejano? I—my license plate, my personalized license plate in California, that’s where I am, in Sacramento has Tajitas, that’s my license plate. And people are always asking me, “What does it mean?” Because they don’t see the connection between Tejas [ph0:23:03.6] and Texas, and even though they may know that I’m from Texas, they still don’t make that connection. But what is a Tejano? Tejano is a term that is really known all over the country, but the people themselves, they’re descendants of Spanish and Mexican families that first inhabited Texas way back from the late 1600’s through the 1800’s.
They were the first settlers. They are considered the first families of Texas, and they lived in the area 150 years prior to the Texas revolution. They have been in Texas as Texans from centuries, so the descendants of the Spanish and Mexican families still have a very strong attachment to Mexico. And I know that this is very frustrating for many of you. Here we are. One of the questions that I always get at workshops is “Well, what should I call—what term should I use? Should I use Hispanic? Should I use Latino?
What’s the proper term” And I always say, “Well, we need to ask.” Ask people how they want to be referred to, and adding Tejano just adds another name to the mix of the names that we have. People of Hispanic‑Latino descent use a mix of names, and in particular in Texas, they could use the term Spaniards from Mexicans. At some point of history, all of these terms have been used. So it, I’m sorry to say, it only complicates the issue. But it’s still remains that if you want to know, if you don’t want to offend people, if you’re uncomfortable of how to refer to people, ask them and they will tell you. They will let you know.
Yolanda Cuesta:	So, in terms, very quickly, in terms of history and background, because these are—were the first families that settled Texas. They established the first municipalities, the missions, [inaudible0:25:12.2], a lot of the original Texas culture evolved from the Mexican and Spanish influence. The whole ranch system, the rancho system, the cattle drives, the rodeos. One of the things that was a very—that was a characteristic of this population in the early history is that it had a very strong sense of community because they were very isolated from Spain.
The headquarters and the main capital and both had Spain and is under control of Mexico, so was a very strong sense of community and it brought Spanish communities closer together. And also that’s really the time when the whole concept to barrio as home and the neighborhood came in, so the term barrio has been around for centuries as well. One of the interesting things that as learning about the Tejano history was the—one of their earliest things that in the ranch system which was essentially as settlements that were established very early on because they had—they were self-governing. They formed their own committees for self-governing committees.
One of the ones that I found very interesting was they formed patriotic committees to organize official celebrations way back in the 1600’s and 1700’s, so this concept of celebrations and shares and festivals has been around for a long time. One of the interesting things is that the cities, the municipalities, we really couldn’t call them cities at the time, the municipalities, the missions of rancho communities hired their own teachers and education was a fairly high priority. And the main thing that probably has most impacted this segment of the community is the home, the wars, the conflicts that this segment of the population has undergone. 
Yolanda Cuesta:	There have been most of these major conflicts have had huge impact. The Mexican War of Independence, The Texas Revolution, The Mexican American War, The Mexican Revolution, every single one of these events and wars had an impact on the Tejano population. The Texas Revolution was probably one of the most significant, in the sense that at the end of the Texas Revolution a lot of the Tejanos who had been living in Texas for decades and centuries, were essentially either lost their land or would discriminate it against, or whatever, and ended up going back to Mexico. And so this community has been impacted more by the back and forth across the Mexican border probably than any other segment of the Hispanic Latino community. And part—I always, having grown up in Laredo, Texas which is Tejano and Tejano country is part of the Tejano history, one of the things that I’ve always been fascinated with was the fact the ease with which prior to 9/11, we used to be able to cut across the border fairly easily and it was a very natural part of life. And the border was there, and yes we knew that we were crossing from the US to Mexico and back, but it was—that whole interrelationship was so natural that it really didn’t seem like, if you lived on the border, that’s if you were really crossing a country. It was just crossing over to do shopping or buying groceries or going to dinner and so forth.
It was not as significant an impact as it is now because not it definitely is a challenge to cross the border and it’s not as easy to do. The thing about the Tejano history is, the point to remember that Texas is a former state of Mexico and a former Spanish province and it is—it has had a tremendous influence in the third-generation, the Tejano community and it is still to this day very, very important. Now, in case you’re wondering, if you’re from another, if you’re not from Texas, you’re from another part of the country and you’re thinking, “Well, this is all about Texans. Maybe it’s not as relevant to me.”, but even though the Tejano culture is dominant in Texas and specifically in a 32 county area in south Texas. After the Mexican Revolution and since the 1800’s, there has been a tremendous migrant stream.
Yolanda Cuesta:	It is originating in southern Texas and moving north in several directions and what that has done is that it has spread Tejano culture throughout the US. I mean, there are probably even more states than those that I have listed on this slide that can say they have Tejanos and they have Tejano culture impact within their communities. I have been all over the country and I’ve run into Tejanos in Nebraska and North Dakota. The impact—the influx of that migrant stream, and the impact on other states, and other sections of the country is there. So, more than likely, even though you may not think you do, you probably have Tejanos in your community.
Let’s talk a little about the characteristics of this segment. One of the things, if you Google Tejano, the first thing that will come up will be hundreds, if not thousands, of websites on Tejano music. That is, when people think about Tejano. that is the sort of term that comes to mind is music. Tejano music is a very distinctive type, it’s a regional music type that—hasn’t really gotten popular beyond the Tejano culture, but it has had it’s moment. Particularly for example when Selena, who was one of the most well known Tejano artist and who was very close to breaking into the main stream market before she was killed, that was sort of the hype. So, it’s kind of goes up and down, but nevertheless, that music has a tremendous influence on this community, in this segment, so it’s a type of music that is you’re not familiar with. 
Yolanda Cuesta:	I’ve given you a couple of websites and for you to check out to get a little bit more familiar with that music. What this means is that that’s the kind of music, if you’re serving this kind of population that you should be including. It is terrifically popular and most of the times even in radio stations in Chicago or state of Washington, whatever, they will play Tejano music. They may not be solely dedicated to Tejano music as they are, say in Texas, but they play Tejano music. It has an influence beyond just Texas and Tejano’s community. But if I need a [inaudible0:33:43.7] Billboard guide to Tejano and regional music is an outstanding guide to the—this type of music. 
And I love this quote from, this woman that attended the Tejano Conjunto Festival here in Sacramento this year. And when I saw that I thought, that’s exactly what I think. The Tejano music, it brings happiness to my heart and just sort of gives you pride in the history of Tejano, so I thought it was very appropriate. I wanted to include that. Now, there are some traditions in terms of food as they are we’ve almost any segment of the community, the Hispanic-Latino community. I’m going to skip over that quickly because I want to make sure that we have time for the really important aspect in terms what’s on—this means for libraries. But they are some unique items such as the barbacoa de cabeza which is eating only on Sunday mornings. 
I still—when I go home to visit family in Laredo, that’s the one thing that I want to be sure that I eat is barbacoa on Sunday mornings. That’s the only time it’s available, and it is a unique, probably an acquired taste, but it’s if you’re a Tejano, you’ll love it. The other is the [inaudible0:35:10.7] which is another very traditional regional food and it’s probably a little bit better known, but it’s still kind of regionalized to this segment of the community. Other characteristics, there’s the religion. 
Yolanda Cuesta:	It’s still very important. In the Tejano, they’ve developed their own folk religion beliefs and concepts and there’s the pilgrimages to a sacred site, such us that in the San Juan area or the Falfurrias area. This is something that as a Tejana you grew up hearing. I heard from my mother that you know, oh we have to go. Whenever something happened or something--some major event happened or my cousin was born or somebody was more or somebody had a major birthday or had a major illness or something, pilgrimages were made to the villa in San Juan. Somewhat you know, and I don’t know how many times I’ve been there, but I remember growing up that this was a part of the life of…the culture that you did.
I didn’t realized what it meant at that time, but it is—it definitely was part of that culture. The other is all the fiestas and ferries that are held that have grown up and these was started way back in the 1600’s and it was still Spanish territory. The whole rancho rodeo part of that culture continues to move forward, and so you still have Mexican rodeos being organized to have Catholic dramas such as Los Pastores which celebrates the birth of Christ and will be happening in the barrios and in churches on this month.
The Tejano Conjunto Festival in San Antonio which is a major, major event. There a lot of these events that have been held for many years and others which are fairly recent. And one of the one I wanted to just briefly mention was Washington’s Birthday Celebration because I’m from Laredo and I’m familiar with it. And it is one of the—it illustrates this interesting mix of American and Mexican and Hispanic-Latino kind of blend because Laredo is, as far as I know, still the only city in the United States that celebrates Washington’s Birthday with a whole celebration. 
Yolanda Cuesta:	It goes on for a week and there’s parades and concerts and all kinds of things. And it’s interesting how Washington comes to be the major celebrant in celebration in essentially a border town. What does Washington have to do with Laredo? Well, it was an agreement that was reached with the Mexican part side of Laredo to—was an appropriate celebration of the American part so there’s always been that kind of mix of the two. The family centered lifestyle it continues. We know that that’s a characteristic of Hispanic population that continues with the Hispanic and third Tejano and third Hispanic generation. 
Lots of family-centered lifestyle. A lot of family celebrations that bring the family together, multiple generations living together. Very strong interesting state in spite of the fact that some of the third generation Hispanic do not speak Spanish to have an interest in maintaining that Spanish language for their children, so there’s a continuing interest in Spanish as part of the culture. And in sports, one of the things that I—when I’m talking and conducting workshops, one of the things I want to tell people  is we really need to start looking at how to you know, how to reach Hispanic male?
You know, do it through soccer because that’s a big interest for the recent immigrant. Well that’s true of the first generation but it’s of the second and third generations, and in fact, American sports are much more popular and they’re seeing as a way to socialize with friends and families. So, people will watch sports together as a family and, again, that’s sort of gives some indication in how we should be looking at serving this population. I’ll take questions now before we move into the last part of the webinar.
Kyla Hunt:	Okay, there was one. It was about a statistic that was, like it was pretty far back which was statistic on the slide entitled Hispanics in Texas. It’s the last percentage after 46 percent. Would you just to remind everybody that PowerPoint will be…? So, if you want to take a look at any of these statistics after the fact, you can. You’ll be able to view the PowerPoint within a few days on our archive webinars page. I’ll put that link on the chat box if anybody wants to know where that is, so we will get that as soon as we can. Let me see, is there any other questions. 
We did get a comment from Esther saying that I’m really enjoying this presentation and I’m excited to serve my community this Spring. They will have a Mexican-Americans and a Civil War presentation at their college’s library which is pretty cool. She did want to know if there would…Yeah, she did want to know if there would be a bibliography on library services to this population and, again, we will have that PowerPoint presentation up. But, Yolanda, if you know of any bibliographies out there, you can forward them to me. I can try to get them to people.
Yolanda Cuesta:	Okay, all right. I will do that.
Kyla Hunt:	All right. 
Yolanda Cuesta:	Okay.
Kyla Hunt:	Mina offered that you may also want to add baptism celebrations.
Yolanda Cuesta:	Oh, yes.
Kyla Hunt:	Yes, you got that list of celebrations and so…
Yolanda Cuesta:	Oh, thank you so much. Yes, you’re very right. Those are very important. Absolutely.
Kyla Hunt:	Awesome. And it looks like that’s it for now, so keep those questions coming and we’ll get them probably at the end of the webinar. Thanks.
Yolanda Cuesta:	Okay. All right. Well, moving into Tejano—what does it mean in terms of serving the Tejano or the third-generation Hispanic? We already said they’ve [inaudible0:41:53.3] Hispanic speaks English well, are very well So, we don’t have language as a barrier. We should be able to communicate. We should be able to have no problem in terms of at least getting the basics on you know, our basic communication taken care of. There are still, of course, culture elements that enter into the communication process, but language will not be as much of an issue. Now, so that means what is important in terms that we look at in terms of serving the third generation?
Well, it means that the Hispanic culture and how they live their lives is the thing that makes them different because we speak the same language. So, how do they use their time? What is their family life like? What entertainment do they prefer? Those are the kinds of things that we need to be looking up because that’s what’s going to make a difference. Language isn’t the issue. It may not—we have other needs as well, but that’s where we need to start. And one of the things we need to remember is that Tejanos are Americans but they’re holding on to this Mexican past and they observe both Mexican and American traditions, so you can go either way in terms of some of the celebrations or programs or whatever. But they need to be somewhat culturally relevant. So, keep that in mind in terms of looking at some of the possibilities for serving Tejanos or third‑generation Hispanics.
Yolanda Cuesta:	They’re still holding on to that Mexican past. And also remember that there’s a wide diversity within any generation of Hispanics, but sudden look at the third-generation Hispanics in terms of degrees of acculturation. So, you’re going to, you can’t make generalities about this segment just like you can’t make generalities about the first generation, Hispanic Latino either, so the best thing to do when you want to start is to have to get out to the community. Language is not the issue but you’ve still need to get to know that community and I—if you’ve ever, any of you have ever attended in one of my workshops and you know that I emphasize a community leader interview process. I will post that handbook and guide that I have for how to do community leader interviews. I will send that to Kyla and she will post it on the website. 
It is available on WordJunction.org, but I found it difficult to get to it, so it’s better that I just send it to Kyla so you can download it if you’re interested. But use that as a technique for building the relationships. Because we have to do the same thing that we do for the first generation, we have to do for the second and the third generation. We need to build the relationships. We need to be out in the community. We need to be participating in the community fairs and festivals. Take advantage of anything that’s going on in the community and, as I said earlier, there’s, the Tejano community and the third generation Hispanic like fairs and festivals. 
They like celebrations and so more than likely there’s something going on in the community that you should be aware of and that you should tie into, so it’s still very important to build that personal and cultural connection with the library. Because this is the generation where the, unlike the first generation who may not have been aware of the library at all, and we need to introduce that basic concept. This generation has an understanding. They have that basic awareness of the library, but they still may not use it. They still don’t feel that connection.
Yolanda Cuesta:	They don’t have this—the same response to some of the traditional programs that we have. And I was thinking about some of the things that in checking around to what are some of the libraries doing about serving some of the Hispanic Latino third generation? Well, there’s you know, very little in terms of some of the programming that’s directed at them. We’re actually doing very little for adults, period. In libraries, generally, I mean, most of the times the emphasis is children and teens which is really needed. 
Those services are really needed and that’s where we should be targeting a lot of effort, but adults do get kind of put to the side and certainly Hispanic Latinos are also in that mix. So, what does this mean in terms of your libraries? You’re wanting to try to reach out to a third generation, get that that third-generation Hispanic Latino enrolled in the library start serving them. When I start thinking collections, you’ve got to signal someway to reflect the culture, Latino, bring in Latino authors.
Concentrate on purchasing Latino authors and biographies. Remember this is a population that doesn’t have a language as an issue, so they can read material in English very easily, but they’re not attracted necessarily to books or the library, unless it’s part of an event, a fair. Something that brings people together, something that brings family together, something that brings the community together. So, even though I, myself, as an individual participate in a Latino book club, I’m in the minority. It’s, I think, really that kind of a service is less likely to draw that third‑generation Hispanic, who is aware of the library, but just not using it, so we need to kind of tie in to what’s already going out.
Yolanda Cuesta:	They’re not giving you a couple of resources there in terms of the Latino book and family festival because that lists a lot of Latino authors that you may be—that you should be looking for in terms of adding to your collection. The Las Comadres in France National Latino Book Club also has a list of a lot of Latino authors. They have the publico press [inaudible0:47:59.3] which publishes a lot of Tejano, South Texas Latino authors. So, look at ways in which this [inaudible0:48:09.3] is very proud of its history and so Texas Mexican Tejano history focusing on those aspects is a way to connect with this community.
As I mentioned they’re still interested in continuing the use of Spanish and they’re encouraging that within their children, so anything that promotes that will bring those—that community in. Certainly, Latino entertainment and sports figures, anything that relates directly to Latinos and highlighting those kinds of programming I think will connect with them. And another is downloadable media, which how we’ll refer to and talk about a little bit in the next slide also, is this is a community and a segment that is very much online or using technology to large extent, so I’ll move on to the next one. In terms of programming, I think I’ve mentioned a lot of these already the ties to the local cultural festivals and I just mentioned too in terms of music because that that is such a big part of interest, part of a cultural tie to this segment and, again, Latino author and book fairs, family care giving because that’s going to be a major issue. 
Just as it is with the Anglo population. The Hispanic Latino population generally cares for it’s family and older citizens within the family so issues around family care giving will be popping up, and often times people don’t know where to go just like the Anglo population because it is an aging community or is getting older. It’s an older community saving for retirement maybe. Maybe one of those program ideas. This is the one that I think makes the most impact for us in terms what does this means for libraries.
Yolanda Cuesta:	Just look some of these factors. In technology and marketing, how do we reach them? In addition to building that relation going out into the community making those contacts. Technology is getting to be a very important part of the service component here. Eighty-five percent of the native born Latinos ages 16 and over go and older go online, but this is the other one that is even more interesting is 80 percent of native born Latinos use a cell phone. And they use it for a variety of different means and I can see this all the time, and I’m sure that many of you who already serving Latinos see this, because it goes across generations. But certainly within the third generation. 
Use of the cell phone is ubiquitous, and they use it for everything, for photos, for videos, for messaging, for internet. So, we—this is a community that, generally, because it is tied, their lifestyle is tied around family. Now [inaudible0:51:10.6] we need to reach them at home and we can reach them at home with English or Spanish radio online or whatever, but part of the challenge for us here this is not a community that generally is going to be out going to a lot of library events.
They’re going to go out to family events, culturally related events, anything that attracts their attention as a culture, as a people. And if they can make the connection with the library, there, that’s the best way to do that, in addition to making connections to work and neighbors and so forth. There’s a lot of, a lot that I, sort of and truly out here, but I really would welcome questions, comments, suggestions, additional ideas for how we might reach this segment of the population. This is one that we’re going to need to pay attention to more in the future.
Kyla Hunt:	We do have quite a few questions, so I will start to read this. Paige asked does it follow that in purchasing Spanish language materials, we should stick to subjects that might interest first-generation, older adults more so the young kids or young adults?
Yolanda Cuesta:	In terms of Spanish materials?
Kyla Hunt:	Right.
Yolanda Cuesta:	Is that what the question was? I’m sorry.
Kyla Hunt:	Right. I can read it again if you want.
Yolanda Cuesta:	Yes.
Kyla Hunt:	Okay.
Yolanda Cuesta:	Yes, please.
Kyla Hunt:	Does it follow that in purchasing Spanish language materials, we should stick to subjects that might interest first generation, older adults more so than young adults or kids?
Yolanda Cuesta:	I would say if, you know, and we all have limited budgets on this and yes, I would say, depending upon your community, you have to, you can make generalities because you have to know what’s out in your community, but generally speaking, I would say, if you’re purchasing Spanish language materials, that’s going to be more appropriate and more on target for first‑generation. There’s so much information out there on websites like Webjunction and so forth about what the needs of that first-generation community are and there are still so dependent on Spanish and that’s where I would put my effort, yes.
Kyla Hunt:	Okay. Mina asked, when you say that language is not an issue, do you mean that it is not important to retain their tongue from their ancestors because in Texas most people speak Spanish and English or mostly speak English? Does that make sense? Do you want me to read it again?
Yolanda Cuesta:	Yes, please.
Kyla Hunt:	Okay. When you say when language that language is not an issue, do you mean that it’s not important to retain their tongue from their ancestors because in Texas most people speak Spanish and English or mostly?
Yolanda Cuesta:	Well, I think that is a factor and the fact of the matter is in Texas, almost anywhere you go, you’re going to hear both languages and you’re going to be able to communicate in both languages. So, I think that it’s an issue in terms of passing on to their children. It’s an—but they—for the third generation, the second generation is truly bilingual and I point to my husband as an example because he is second generation and he is bilingual. Now, I am also bilingual but he’s better at speaking Spanish than I am so you can see the difference in terms of the generations because his family have that Spanish-Mexican family connection and so but, the fourth generation and, at least within my family, is really losing the Spanish. Now, what’s happening is—what I see happening is that fourth generation is really focused on making sure their children maintain the language. So, I think it’s going to continue to be an issue in terms of wanting to maintain that connection. 
You can’t help but want to keep that connection to a certain extent depending upon your level of acculturation and then where…how deep your roots go in this—within this market segment. I hope that answers.
Kyla Hunt:	Okay, great but no that was great. Alison [ph0:55:23.9] asked, she said that in my community, I get a lot of Mexicans who come in and use our copier and fax services and want he use our library. They can’t apply for a library card because of a lack of driver’s license, and yet she feels that she should still be helping them. They live in—at their community and should be able to use the library. How can they or what can be done in these cases?
Yolanda Cuesta:	Well, I think that libraries have really looked at different options of how to get around that requirement for ID. There’s—librarians have been very creative about how you do—to respond to the community and still stay within the policies that they have set. And I would encourage you to got to the www.webjuntion.org. The outreach to Spanish speaker section within that website has lots of ideas about—and there’s some threads of discussion about how do you, alternative and options that libraries have developed for how they can provide services and how they can still follow the policies regarding ID and so forth for getting a library card and using the library. So, go to that web section there are—they’re—this is an area that’s been [inaudible0:56:51.4] plus [inaudible0:56:51.9] has also developed a tip sheet that includes that kind of information so I can send Kyla those websites and she can post them. Is that kind of…
Kyla Hunt:	That sounds great. Yeah. Okay, we’re going to cover one more question and then we’ll probably be done for the day. There had been a comment earlier from Belinda who had said that a lot of people are embarrassed or afraid to go into the library, and Mina asked as—why do you think anyone would be embarrassed to go into a library? And do you mean that they are shy in reserve to end of the library. What do they not know when all services are available at the library? I think that question was more for Belinda who originally said it, but I wonder if you could—if you have any thoughts or comment on it.
Yolanda Cuesta:	You know, it’s probably a combination of things. And I think that if people are embarrassed to go into a library and—I’ve, not had that much of an experience with that. I think what I’ve encountered more is people are, have that anxiety, have that fear. They don’t—they’re not really familiar. With that they’re uncomfortable and we do have some what intimidating structures and intimidating environment, and so I’m more familiar with the anxiety part rather than the embarrassment part. I’m not sure that I’ve really seen that. And I would welcome other thoughts on that because I don’t…
Kyla Hunt:	Yeah. Belinda just said that she thinks—Belinda just said that she think it’s, she says, I believe there’s ignorance of not knowing, so not knowing what you don’t know, I guess that’s what she says. Exactly.

Yolanda Cuesta:	I think so too. I think so too. It’s a level of discomfort because they’re afraid of making a mistake and they’re not as familiar with everything that we do, the procedures and so forth. So, no, I think that’s a very good comment Belinda.
Kyla Hunt:	Yeah and she just said, she says this because she’s, she is a fourth-generation and she saw this with her own aunt and mom, so she has personal experience with that.
Yolanda Cuesta:	Good. Yes. All right.
Kyla Hunt:	All right. Okay, well, anybody, if I did not get, I think some other questions if for some reason I overlooked one, I’ll put Yolanda’s email address in the chat box so feel free to email her with any questions. If you guys are ready to leave. We can go up to file, exit leave webinar. I want to thank Yolanda so much for being with us today. This has been really—this has been really wonderful and really helpful. Again, the archive of this webinar will be on our archive webinar’s page and within about a couple of days, you will receive a follow up email with your proof of CE credit and the link to the archive webinar. And on that archive webinar’s page, I will also get those links that Yolanda mentioned, listed. So, everybody will have access to those. So again, Yolanda thank you so much and everybody, thank you for being here. You’ve been a really great audience.
Yolanda Cuesta:	Oh, thank you. Thank everybody and thank you Kyla. Thank you.
Kyla Hunt:	Thank you, Yolanda.
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